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Step1:
Keyword Research and

Targeting

Use relevant and specific keywords

Make sure to use keywords that accurately reflect the products or services you offer, and are

relevant to the searches your target audience is likely to make.

Use negative keywords

By adding negative keywords, you can help ensure that your ad is not shown to people who are
searching for terms that are not relevant to your business. This can help reduce your costs and
increase the relevance of your ads.

Use long-tail keywords

Long-tail keywords are more specific and less competitive, and can help you target a more

specific audience.

Use location and language targeting

By targeting your ads to specific locations and languages, you can ensure that your ads are
being shown to the right audience.

WP Bonus For Google Ads : Use ad extensions: Ad extensions can help to improve the
visibility and relevance of your ads by providing additional information and links to

specific pages on your website.
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Step 2:

Ad Copy and Landing
Pages

Write compelling ad copy

Your ad copy should clearly and concisely describe the products or services you offer, and
should highlight the benefits to the user.

Use action-oriented language

Encourage users to take action by using words like "buy," "order," "sign up," etc.

Use numbers and statistics

Numbers and statistics can help to add credibility to your ad and make it more persuasive.

Use a clear and relevant landing page

Make sure the landing page for your ad is clear and relevant to the ad copy. The page should
also have a clear call to action, such as a "Buy Now" button.

= Bonus : Use strong and descriptive headlines: Your headlines should be strong and
descriptive, and should clearly convey the main benefit or value proposition of your

product or service.
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Step 3:
Testing and Optimization

Test different versions of your ad

Try creating multiple versions of your ad with different headlines, descriptions, and calls to
action, and see which performs the best.

Use A/B testing

A/B testing involves showing two different versions of an ad to a sample of users, and then
measuring which performs better. This can help you to identify what works and what doesn't,
and optimize your ads accordingly.

Monitor and adjust your bids

Keep an eye on your cost-per-click (CPC) bids, and adjust them as needed to ensure that you are
getting the best return on your investment.

Use Google Analytics

Google Analytics can help you to track the performance of your ads, and see how users are
interacting with your website. Use this data to identify areas for improvement and optimize your
ads accordingly.

Bonus : Use remarketing: Remarketing allows you to show targeted ads to users who
have previously visited your website, and can be an effective way to bring users back
to your site.
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